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Section 1: Program Overview

Science (50.07)

for Interactive Arts and

32

Ontario Institutions
had Completions in the last 5 years

1,742

Ontario Program Completions (2013)

a) How many degrees are completed in Ontario?

(50.07)

10

Percent Change
=
|
|
|
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-2009 2011 2013
. 2009 2013
0,
Region Completions  Completions % Change
° Ontario 1,709 1,742 1.9%
° Canada 4,209 4,272 1.5%

b) What types of degrees are coming from Ontario? (  50.07)
Award Level Completions Percent
(2013)

Career, technical or pre- 0

¢ university program 608 34.9% m—
Bachelors degree 988 56.7%

° Masters Degree 127 7.3% m
Doctors Degree 19 1.1% |
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c) What other similar programs are offered in Ontario?

29 31,101
Programs (2013) Completions (2013)
CIP Code Program Completions (2013)
5202 S;::r;ﬁzi:dministration, management and 9.299
52.01 Business/commerce, general 2,813
52.14 Marketing 2,721
50.04 Design and applied arts 2,323
54.01 History 2,258

d) What other similar programs are offered at  Brock University?

Operations! - A concentration in operations management provides you with the knowledge and skills
required to perform the processes that transform or convert inputs of materials, energy, information, and
human skills into goods and services that satisfy customer needs. It will give you an understanding of
the design and implementation of systems for planning, controlling and continuously improving
operations.

Marketing 2 - A concentration in marketing provides you with the knowledge and skills to perform a
variety of essential strategic business activities such as consumer needs assessment, marketing research,
sales forecasting, product management, new product development, pricing, distribution, integrated
marketing communications, and strategic market planning.

History 3 - Historians explore changes in past societies, cultures and peoples. They examine cultural,
artistic, political, economic, intellectual, social, military and national history. Their interests range from
the history of individuals and local communities to studies of nations and international relations. They
analyse the causes and consequences of significant change over time.
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Section 2: Target Occupations

a) Which top growing jobs are obtain ed by Alumni?

46,540

Jobs 7 (2015)

9.4%

% Change (2016-2024)

$30.31/hr

Median Hourly Wages

8

18% above Canad:j Canada: 9.1% Canada: $29.44/hr

Occupation 2016 Jobs Median Hourly Growth (2016 - Location Quotient *

P Wages? 2024) (2016)
Professional
occupations in
advertising, 41,567 $31.25/hr 8.55% 1.22
marketing and public
relations
Photographers 2,918 $25.00/hr 14.91% 1.20
Painters, sculptors
and other visual 1,097 $21.85/hr 16.23% 0.96
artists
Graphic arts 1,018 $26.24/hr 17.68% 0.68
technicians
Jewellers, jewellery
and watch repairers 834 $17.00/hr 11.75% 1.04
and related
occupations
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b) What are the growth prospects for these target occupations ?
47,433 51,881 4,448 9.4%
2016 Jobs’ 2024 Jobs’ Change (2016 -2024) % Change (2016 -2024)
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Occupation 2016 Jobs’ 2024 Jobs’ Change % Change
Professional occupations in
advertising, marketing and 41,567 45,122 3,555 9%
public relations (1123)
Painters, sculptors and other
visual artists (5136) 1,097 1,275 178 16%
Photographers (5221) 2,918 3,353 435 15%
Graphic arts technicians 0
(5223) 1,018 1,198 180 18%
Jewellers, jewellery and
watch repairers and related 834 932 98 12%

occupations (6344)
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c) How much are these target occupations earning?

$21.52/hr

25th Percentile Wages ®

$28.89/hr

Median Wages &

$39.14/hr

75th Percentile Wages

8
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$15 Pct 10 Pct 25 Median Pct. 75 Pct. %0
Occupation 25th Percentile Wages # Median Wages & 75th Percentile Wages 8

Professional occupations in

advertising, marketing and public $22.60 $31.25 $42.88
relations (1123)
Painters, sculptors and other
visual artists (5136) $15.35 $21.85 $31.19
Photographers (5221) $13.90 $25.00 $41.03
Graphic arts technicians (5223) $20.26 $26.24 $32.52
Jewellers, jewellery and watch
repairers and related occupations $13.85 $17.00 $21.94
(6344)

7
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d) Where are the hottest places in Ontario in terms of job growth?

winrine
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2016 - 2016 - 2016 2024 2015 Avg.
201 2024
gi/r:lzz gﬁ:ssll;‘z Name Jogs? Jogs 7 2024 2024 % Location Location E)g)r?;ei Hourly
Change Change  Quotient Quotient 4 9 Wages?®
3549 Parry Sound 58 72 14 24% 0.74 0.83 5 $31.65
Prince
0,
3513 Edward 18 22 4 22% 0.47 0.51 2 $31.86
3552 Sudbury 20 24 4 20% 0.42 0.46 2 $31.90
3547 Renfrew 203 243 40 20% 0.71 0.78 18 $31.46
3536 (K:Zf]‘ttham' 170 203 33 19% 0.62 0.70 15 $30.05
3512 Hastings 279 333 54 19% 0.67 0.74 26 $31.27
3551 Manitoulin 26 31 5 19% 0.74 0.81 3 $31.80
3522 Dufferin 108 128 20 19% 0.86 0.93 9 $31.26
3523 Wellington 720 853 133 18% 1.00 1.08 66 $31.31
3510 Frontenac 462 543 81 18% 0.91 0.99 42 $31.65
3543 Simcoe 977 1,146 169 17% 0.89 0.95 89 $31.21
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o e e T e oo SEO
Change Change  Quotient Quotient * Wages8
Greater
3553 Sudbury / 343 402 59 17% 0.66 0.70 31 $31.32
Grand
Sudbury
3554 Timiskaming 35 41 6 17% 0.40 0.42 3 $31.84
3511 ,I&zg?r?g;(t::d 35 41 6 17% 0.47 0.50 3 $31.86
3556 Cochrane 108 126 18 17% 0.43 0.46 9 $31.64
3548 Nipissing 159 185 26 16% 0.60 0.63 14 $31.84
3534 Elgin 94 109 15 16% 0.52 0.56 9 $30.67
3537 Essex 505 584 79 16% 0.49 0.53 46 $30.59
3532 Oxford 160 185 25 16% 0.45 0.48 14 $30.50
3538 Lambton 174 201 27 16% 0.51 0.55 16 $30.53
3557 Algoma 175 202 27 15% 0.56 0.59 16 $31.66
3539 Middlesex 1,276 1,472 196 15% 0.89 0.94 117 $30.58
3530 Waterloo 1,657 1911 254 15% 0.98 1.04 151 $31.33
3546 Haliburton 22 25 3 14% 0.62 0.61 2 $29.70
3531 Perth 121 136 15 12% 0.45 0.47 11 $26.86
3558 Thunder Bay 236 265 29 12% 0.53 0.55 22 $29.25
3521 Peel 4,564 4,973 409 9% 1.06 1.05 416 $33.73
3519 York 3,336 3,633 297 9% 1.05 1.03 305 $33.56
3514 gzgh“mber' 102 111 9 9% 0.57 0.57 9 $2021
3529 Brant 241 260 19 8% 0.62 0.62 22 $33.34
3520 Toronto 17,978 19,376 1,398 8% 1.84 1.82 1,639 $33.97
3518 Durham 1,125 1,212 87 8% 0.87 0.86 103 $33.58
3515 Peterborough 240 257 17 7% 0.62 0.60 22 $28.85
3560 Kenora 59 63 4 7% 0.36 0.36 5 $30.67
3559 Rainy River 15 16 1 7% 0.28 0.27 1 $30.09
3544 Muskoka 63 67 4 6% 0.41 0.40 6 $28.61
3526 Niagara 788 838 50 6% 0.69 0.69 72 $33.53
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Section 3: Top Three Job Occupation Summaries

a) Photographers

Photographers operate still cameras to photograph people, events, scenes,
materials, products and other subjects. Photographers are employed by

photographic studios, newspapers,
they may be self -employed .°

Technology Skills Required  ©:

magazines, museums and government, or

Skills & Abilities Required  ©:

{ Database and Query Software:
Microsoft Access

9 Graphics Software: Adobe Systems

TWeb Development Software:
WordPress, JavaScript

9 Sales and Marketing: knowledge of
principles of showing and promoting
9 Speaking: talking to others to convey

information
1 Active Learning: understanding the
implications of new information

2,812

Jobs 7 (2015)

19% above C a n a daserage

14.9%

% Change (2016 -2024)
Canada: 13.2%

$25.00/hr

Median Hourly Wages 8
Canada: $22.62/hr

Ontario Trends

100
80
60

//

042"

Percent Change

-20
-40

60

2001 2005

2003

2007 2009 2011 2013 2015 2017

2019 2021 2023

Region 2016 Jobs’ 2024 Jobs’ Change % Change

° Ontario 2,918 3,353 435 14.9%
° Canada 6,366 7,208 842 13.2%
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Where are the most jobs in Ontario  for Photographers ?

Census Metropolitan

Aggregate 2024 Jobs’

Toronto 1,955

Hamilton 344

St. Catharines - Niagara 172

Ottawa - Gatineau 170

London 72

Who are employing Photographers ?

Occupation % of % of Total

Industry Jobs ’in Occupation Jobs ’in
Industry in Industry Industry

(2015) (2015) (2015)

Other professional, scientific and technical services 2,138 76.0% 6.9%
Newspaper, periodical, book and directory publishers 153 5.4% 0.8%
Other personal services 92 3.3% 1.2%
Electronic shopping and mail-order houses 57 2.0% 0.7%
Defence services 37 1.3% 0.1%
11
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b) Graphic Art Technician

Graphic arts technicians assist in conceptualizing a project, interpreting design
specifications or sketches, preparing the page make -up, lay -out and lettering, and
preparing production materials for press, electronic or multimedia publishing.

They are employed by publishing, communications, advertising, marketing,

printing and multimedia establishments, and by television and film production

companies. They may also be self -employed .°

Technology Skills Required  ©: Skills & Abilities Required  ©:
1 Graphics Imaging Software: Adobe { Thinking Creativity: developing,
Systems Photoshop designing new applications
{| Electronic Mail Software: Email software, f Information Ordering: re-organizing
Outlook dataset according to specific rules
{ Microsoft Software: Office, Excel, Word fl Inductive Reasoning: finding
relationships among unrelated events

976 17.7% $26.24/hr
Jobs 7 (2015) % Change (2016 -2024) Median Hourly Wages 2
31% below C a n a daa€rage Canada: 20.8% Canada: $24.72/hr

Ontario Trends

Percent Change
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Region 2016 Jobs’ 2024 Jobs’ Change % Change
° Ontario 1,018 1,198 180 17.7%
° Canada 3,909 4,723 814 20.8%
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Where are the most jobs in Ontario

for Graphic Art Technician s?

a1 Emsi Breck Emsi Q3 2016 Data Set | www.economicmodeling.com

Census Metropolitan Aggregate 2024 Jobs’
Toronto 624
Ottawa - Gatineau 99
Kitchener - Cambridge - Waterloo 81
Hamilton 79
London 53

Who are employing Graphic Art Technicians ?
Occupation % of % of Total
Industr Jobs”’in  Occupation Jobs 7 in
y Industry in Industry Industry
(2015) (2015) (2015)
Printing and related support activities 162 16.6% 0.7%
Newspaper, periodical, book and directory publishers 102 10.5% 0.6%
Other miscellaneous manufacturing 99 10.2% 0.6%
Software publishers 59 6.0% 0.4%
Advertising, public relations, and related services 58 6.0% 0.2%

Brock University students have been successful with finding
employment within our local Hamilton-Niagara region and
capital city of Toronto.

13



c)

Advertising, Marketing and Public Relations

This unit group includes specialists in advertising, marketing and public relations who analyse,
develop and implement communication and promotion strategies and information programs,
analyse advertising needs and develop appropriate advertising and marketing plans, publicize
activities and events, and maintain media relations on behalf of businesses, governments and
other organizations, and for performers, athletes, writers and other talented individuals. They are
employed by consulti ng firms, advertising agencies, corporations, associations, government,
social agencies, museums, galleries, public interest groups, and cultural and other organizations,
or they may be self -employed. Agents such as entertainment, literary and sports agent s are

included in this unit group

Technology Skills Required  ©; Skills & Abilities Required  ©:
TWeb Page Editing Software: Adobe 1 Getting Information: Observing,
Systems, Podcasting software receiving, and obtaining information
1 Database and Query Software: Cision 11 Speaking: talking to others to convey
CisionPoint, FileMaker Pro information
9 Deductive Reasoning: apply rules to
problems to produce sensible answers

40,890 8.6% $31.25/hr
Jobs 7 (2015) % Change (2016 -2024) Median Hourly Wages 8
22% above Canad: Canada: 8.1% Canada: $30.68/hr

Ontario Trends
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Region 2016 Jobs’ 2024 Jobs’ Change % Change
° Ontario 41,567 45,122 3,555 8.6%
° Canada 89,075 96,309 7,234 8.1%
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Where are the most jobs in Ontario for Professional Occupations in
Advertising, Marketing and Public Relations?

Census Metropolitan

7
Aggregate 2024 Jobs
Toronto 25,678
Ottawa - Gatineau 8,268
Kitchener - Cambridge - 1,675
Waterloo
London 1,379
Hamilton 1,272
Who are employing Professional Occupations in Advertising,
Marketing and Public Relations?
Occupation % of % of Total
Industr Jobs’in  Occupation Jobs ’in
y Industry in Industry Industry
(2015) (2015) (2015)
Advertising, public relations, and related services 8,153 19.9% 25.2%
Other federal services 2,835 6.9% 2.3%
Grant-making and giving services 2,154 5.3% 18.2%
Busmgss,. professional, labour and other membership 2114 5 204 5 6%
organizations
Management, scientific and technical consulting services 1,559 3.8% 4.0%

There is an increase
of 3,500+
professional jobs by
2024.
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Reference and Notes

L https://brocku.ca/business/future/undergraduate/programs/BBA/operations

2 https://brocku.ca/business/future/undergraduate/programs/BBA/marketing

3 https://brocku.ca/webcal/2016/undergrad/hist.html

4 Location Quotient: a calculation that quantifies the concentration of a particular industry, cluster, or occupation, in a
region as compared to the nation. It can reveal what makes a particular region “unique” in comparison to the national
average. Source: http://www.economicmodeling.com/2011/10/14/understanding-location-quotient-2/

5 https://brocku.EmsiCareerCoach.ca

5 https://www.onetonline.org/

7 Employment numbers do not include people who are self-employed and may be under-represented.

8 Wages do not consider people who are self-employed and may be under-represented.
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