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Brave New Worlds




fresh ideas
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WE ARE




WHAT IS AR?



t seems like everyone has their
own reality... or at least acronym




Augmented reality (AR) is the
oractice of augmenting a real-time
direct or indirect view of a physical
real-world environment by adding

virtual computer-generatec

Nnformation to it

Virtual reality (VR) is a com
generated simulation of a t
dimensional environment
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allows users to experience and

Nteract with the simulated world in

seemingly real ways



immersion via
entangling

immersion via
extracting




GAMING

BONDING

SHOPPING LIVING




magic mirror product visualization product customization scene building game/world building

tool instant interface customer support way finding world annotation

active print active packaging bogus window marker activated portal



DISRUPTION
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Source: Digi-Capital


https://www.digi-capital.com/news/2019/01/for-ar-vr-2-0-to-live-ar-vr-1-0-must-die/
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Source: Statista


https://www.digi-capital.com/news/2019/01/for-ar-vr-2-0-to-live-ar-vr-1-0-must-die/

Just as the internet ... disrupted
virtually every business, AR will
cause seismic realignments’

Jay Samit, Vice Chairman of Deloitte and author of Disrupt You!



ROAD AHEAD



Augmented Reality’s path through
Gartner’s Hype Cycle of Emerging
Technologies (2006-2018)*

visibility

Peak of
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*) Source: Gartner. AR is not listed as an individual technology in the 2007 edition of Hype Cycle. Last listed: 2018
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9 SOLUTIONS







REACH GEN Y/Z



FULL FUNNEL



% Enact
community/
tribal affiliations

+ [rigger
advocacy/social
sharing/social
buzz

+ Deepen
relationship with
brand/increase
loyalty

CONSIDER _ _ mm === === a0

“

|
4

4
4

L 4

Nl
¥ LOYALTY LOOP

\ 3

&
BOND %.
¢~‘.
&

N,
ADVOCATE “'®w.,.
Wy
ENJOY

Y
A

-
BUY IE el



over

Impressions
1 M captured in
the first week







story

\ 4

experience




$750K

million views
in one day




cost-per-mille (CPM)

CPM for national TV: $14.61



experience
requires
participation
requires
resonance




owned
media

unmediated
extended self

relationships

social XP
and sharing







Platform AR

(Social AR)

AR installations

App AR

(First-party app)
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currently exploring,
o piloting or deploying
O mixed reality
have articulated a
o vision for using
O mixed reality







Lack of understanding impedes adoption: 58%

Cost: 29%



learn experiment strategize

hire my students social AR customer-centric
train employees marker at event connect to brand

MKTGsquad.com student project integration




Dr. Joachim Scholz

Assistant Professor of Marketing
fresh ideas (Goodman School of Business

Brock University

-mail jscholz@brocku.ca
Web: MKTGsquad.com
O twittercom/joscholz

® linkedin.com/in/joscholz
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