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Chairman & CEO Remarks
Greetings,
The momentum that was gained during the 2015 Canada Games certainly carried over into the 2015/2016 calendar
year as the Canada Games Movement saw continued growth in numerous sectors. It’s an exciting time to be part of the
Canada Games these days as the year 2017 will not only celebrate Canada’s 150th anniversary of Confederation, but the
Canada Games 50th anniversary as well.
The Canada Games were thrilled to be selected as one of Canada’s Pan Signature projects and we are planning to launch
our Canada Games 150th Activity Challenge across the nation in 2017. The Challenge is designed to raise awareness and
promote the spirit of the Canada Games brand while getting Canadian children between grades K-8 physically active on
a daily basis and hopefully instill habits that will enable them to live healthy active lives as they get older.
This is also a bittersweet time for me as President and CEO of the CGC, as I have decided to step away from the Canada
Games family after over 14 wonderful years and focus on a new opportunity as the Director of Sports Services at the
University of Ottawa. It saddens me to leave behind this wonderful organization, and I’m forever indebted to the CGC
Board of Directors, staff, partners, sponsors, communities, and athletes/coaches/volunteers that I’ve dealt with over the
years as we’ve worked to raise the profile of the Canada Games Movement across the nation.
My departure is only made easier by the knowledge that because of a strong, passionate and focused Board of Directors
and staff driven to support host communities, and the collaborative work with Host Societies, the Canada Games
property is in better shape. Throughout my tenure at the CGC I’ve been able to see firsthand how the property has
transformed over the years. We have positive relationships with all stakeholders in the Games, our roster of National
Partners has expanded to fourteen where there were previously none, and most importantly we have continued to
improve on hosting Canada Games events through enhanced transfer of knowledge that not only impacts the lives of our
nation’s young athletes but impacts the communities that host each Games. The legacy that the Canada Games has left
throughout communities across this country is irrefutable, and I’m incredibly proud to have been able to contribute with
so many others to the development this uniquely Canadian property and Canada’s next generation of national, Olympic,
International, and professional champions.
I thank Chairman Tom Quinn, the CGC Board of Directors, staff, our government partners, Host Societies and many other
wonderful people I’ve met along the way during my time at the CGC for a great experience, one that I will always
cherish. I have the utmost faith that the Canada Games Movement will continue to grow and I look forward to watching
this property’s success for years to come.  Good Luck in 2017!
Yours in Sport,
Sue Hylland

Tom Quinn

President and CEO

Chairman

Canada Games Council

Canada Games Council
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About the Canada Games
The Canada Games are a photo-ﬁnish, national anthem, top of the podium, world-class kind of opportunity for Canadian
youth. The Canada Games are where greatness begins. Inspiring dreams and building champions is the role that the Canada
Games perform in sport for our future heroes and champions. We help create lasting legacies across Canada, stimulate
national pride and volunteerism within communities, while inspiring youth and our talented athletes to strive for excellence.
The Canada Games are the cornerstone of Canadian sport that engage every province and territory, Canada’s amateur
sports Associations, municipal, provincial/territorial and federal levels of Government and Canada’s corporate community
in an initiative that unites our entire nation.
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Canada Games
Hosting Rotation
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Year

Province/Territory

Season

2013 	

Sherbrooke, Quebec 	

Summer

2015 	

Prince George, B.C. 	

2017 	

Winnipeg, Manitoba 	

2019 	

Red Deer, Alberta 	

2021 	

Ontario

2023 	

PEI 	

2025 	

Newfoundland & Labrador

Winter
Summer
Winter
Summer
Winter
Summer

Canada Games Council

Vision
The Canada Games are a premium, nation-building, multi-sport event that enrich Canadian culture and create
lasting legacies.

Mission
The Canada Games Council ensures the Canada Games are delivered as a unique, premium, nation-building, multi-sport
event and are strengthened as a property.

Values
We are ethical, inclusive and strive for excellence in all that we do while acting with integrity, honesty and respect for others.
We work collaboratively with our partners in an accountable and responsive manner.

Strategic Goals
• To be widely recognized by Canadians as a unique, premium, nation-building multi-sport event for youth, that creates
enduring legacies for the Canada Games property and sport in host communities, provinces and territories.
• To implement an efficient, effective and interactive Canada Games Transfer of Knowledge Program to support host
societies in delivering the Canada Games.
• To maximize the leadership role of the Canada Games in connecting Canadians and increasing the value they place
on sport while ensuring the Canada Games is a significant contributor to the Canadian sport system.
• To create a sustainable organization through efficient and effective operations, mechanisms for stakeholder
engagement and government relations and the development of innovative investment opportunities for individuals
and strategic partners.
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President and CEO Report
With the tremendous success of the 2015 Canada Games in Prince George, B.C. fresh in the mindset of the
Canada Games Council, the 2015-2016 year offered a time to reflect on the impact the Games Movement had
in Northern British Columbia. While there were no Canada Games to entertain us, the year was not without
change and excitement as we continue to work towards elevating the Canada Games brand and increasing
the awareness of the Canada Games Movement throughout the nation.

Strategic Goal #1: To be widely recognized

fulfillment. Along with the Induction Celebrations the

by Canadians as a unique, premium, nation building

CGC has also been featured in Canada’s Sports Hall of

multisport event for youth, that creates enduring

Fame’s virtual museum exhibit that will be launched

legacies for the Canada Games property and sport

in January 2017.

in host communities, provinces and territories.

Strategic Goal #2: To maximize the leadership
The Canada Games Council continued to focus on

role of the Canada Games in connecting Canadians and

increasing the national profile of the Canada Games

increasing the value they place on sport while ensuring

and the Canada Games Movement during 2015-2016.

the Canada Games is a significant contributor to the

While renewals among our great family of Canada

Canadian sport system.

Games National Partners has been a focus, one of the
main additions to the Canada Games roster of National

The Canada Games continues to serve as a stepping stone

Partners during the year that will help accomplish that

for our nation’s next generation of Olympic, international,

was Opin, a software company that has helped revamp

and professional champions while the Canada Games

and relaunch the Canada Games website. Opin’s work

Movement itself contributes to the Canadian sport system

will be critical to storing both historical and current

as our esteemed alumni have gone on to achieve athletic

Games information as we continually strive to ensure

success at multiple levels. This success was evident as

that our online content is easily accessible to the general

we tracked the number of Canada Games alumni that

public. The new website model will also host the Canada

were eventually selected to represent Canada at the 2016

Games Host Society websites under the same domain

Olympic and Paralympic Games in Rio de Janeiro, Brazil.

(currently 2017 and 2019 only) in an effort to increase
the longevity of each Games website and reduce the

The CGC has also partnered with the Canadian Olympic

duplication of costs.

Foundation on a survey that is focused on discovering why
some Canada Games alumni athletes decide to retire from

The CGC was once again proud to be a gold sponsor of

competitive sport after their participation in the Games,

Canada’s Sports Hall of Fame’s Induction Celebration

in an effort to find ways to help identify the obstacles that

as we worked to leverage this incredible partnership in

are preventing them from furthering their athletic careers

an effort to increase the visibility of the Canada Games

and staying on the Olympic pathway.

brand. The sponsorship of the Hall of Fame’s Induction
celebrations created strategic positioning with the title

While increasing the awareness of the Canada Games is

sponsor Canadian Tire and allowed the brand additional

one of our primary mandates, educating our nation’s youth

reach and exposure through activation and media

about the importance of the Canada Games and healthy
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active living is also something we strive to accomplish. The

Strategic Goal #3: To implement an efficient,

2015-2016 year saw the initial submission, revision, and

effective and interactive Canada Games Transfer of

acceptance of the Canada Games Activity Challenge by

Knowledge (TOK) to support host societies in delivering

our Federal Government and it was subsequently named

the Canada Games.

one of the 41 Canada 150 Signature Projects celebrating
Canada’s 150th anniversary. The Challenge consists of an

The CGC continues to implement and improve upon

online physical literacy tracker and rewards program and is

the Transfer of Knowledge (TOK) program in an

aimed at inspiring the 90% of youth who are not currently

effort to aid the selected Host Societies in executing a

meeting the recommended daily amount of physical

successful Canada Games that not only impacts Canada

activity, while supporting elementary teachers with

Games athletes but the Host Communities, volunteers,

physical literacy activities.
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community leaders, sponsors, spectators, and government

guided the 2019 Host Society in Red Deer, Alberta through

partners as well. The CGC continues to work on the TOK

the Transition, Orientation, and Business PLanning Phase.

program with as many as 46 Host Societies at one time.
The 2021 Canada Games Bid Evaluation process is in
The 2015 Canada Games Final Report and Wrap up with

progress with four active communities seeking to be the

the 2015 Host Society is nearing completion. The CGC

Host of the Summer Games. The 2023 Canada Winter

leadership team has supported the 2017 Host Society in

Games were offered to the Government of NWT. However,

Winnipeg, Manitoba through the functional planning and

after a careful and diligent review, NWT has declined this

venue team management phases, and have successfully

opportunity and the Host Jurisdiction for 2023 will be
decided at the Minister’s Conference in June, 2016.
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Strategic Goal #4: To create a sustainable
organization through efficient and effective
operations, mechanisms for stakeholder engagement
and government relations and the development of
innovative investment opportunities for individuals
and strategic partners.
The CGC continues to support the revenue generation
goals of the respective Games Host Societies through
the contributions of our roster of National Partners.
The confirmed sources of funding based on the 2017
Hosting Agreement is currently $2.083M yet that
amount is anticipated to increase to beyond $3M for
the 2017 Games.
The CGC remain committed to their Government
partners as we continue to foster relationships that will
only strengthen the Canada Games Movement. Based on
CGCs Business Plan For Mandated Function (BPFMF),
the FPT Governments have agreed with CGC identified
eligible expenses that will help achieve CGC’s mandate
and discussions continue concerning potential
revenue sources.
CGC also continues to work with our FPT partners
on revenue sources and have continued to provide
those options to them. Until sources are confirmed,
the CGC will to continue with fee model as per the
2019 Games as a minimum.
With regards to the Canada Games Board of Directors,
the Call for Nominations has been completed. The CGC
is continually humbled by the quality and quantity of
Canadians who wish to serve both the Canada Games
and the Canada Games Movement as members of our
Board of Directors. The Nominations Committee has
since completed the evaluation process of all the potential
candidates, and their list of recommendations will be
provided to the CGC Directors in August 2016, with the
subsequent elections scheduled to take place at the
AGM in September 2016.
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Scope and Scale of
the Canada Games

37
Sports

540 Sponsors

4,600

Athletes, Coaches
and Managers

External Reach of
5,000,000

1,000 VIP’s

1,000,000 age eligible athletes

250
Broadcast

175
MISSION
STAFF

6,000
volunteers

50 Medical

450 Major Officials

400 MEDIA
12

300
Observers

Canada Games Council

Board of Directors
Operating Principles
1.	Hosting standards and Sport Technical packages will be consistent with the Canada Games brand and
support the vision, mission and values of the Canada Games Council.
2. In our decision making:
– We give priority to athletes’ optimal care, comfort, safety and enjoyment;
– We are inclusive with regards to participation and allocation of resources;
– We seek input from stakeholders at the formative stages;
– We consider sustainability;
– We are innovative, flexible and support informed risk taking.
3. Volunteers will be valued and recognized for their critical contribution to the success of the Canada Games
4. Continuous improvement will be an integral part of the Canada Games Council culture.

Chairman
Tom Quinn

Vice Chairman
Piers McDonald

Member at Large
Guylaine Bernier

Member at Large
Sue Boreskie

Member at Large
Wayne Carew

Member at Large
Paul Flaherty

Member at Large
Catriona Le May Doan

Member at Large
Greg Mathieu

Member at Large
Joanne Thomson

Member at Large
Evan Johnston

Observers

CEO/President/
Ex-Officio
Sue Hylland

• Anthony Everett
Chair 2015 Host Society
•	Stu Ballantyne
CEO 2015 Host Society
• Hubert Mesman
Co-Chair 2017 Host Society
• Mariette Mulaire
Co-Chair 2017 Host Society

• Jeff Hnatiuk
CEO 2017 Host Society
• Mike Benson
Province of Manitoba
• Lyn Radford
Chair 2019 Host Society

• Scott Robinson
CEO 2019 Host Society
• Pierre Thibault
Sport Canada
• Michelle Healey
ISRC
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Audited Financial Statements
Canada Games Council

Conseil des jeux du Canada

État des revenus et des dépenses
de l'exercice clos le 31 mars 2016

Statement of revenue and expenses
year ended March 31, 2016
2016
$
Revenue before Games travel and
Brand Profile and Awareness
Sport Canada (note 10)
Council operations
Sponsorship
Cash (note 7)
Value in-kind (note 7)
Hosting
Interest
Tariff remissions
Other

Expenses before Games travel and
Brand Profile and Awareness
Unique Premium Event
Marketing/Communications
Transfer of knowledge
Hosts/Chefs/Government/NSOs
Multi-Games planning
Leadership
Leadership activities
Sport Technical
Dreams and Champions
Sustainability
Revenue generation
Administration
Governance operations
Human resources

Excess of revenue over expenses before
Games Travel and Brand Profile and
Awareness
Games travel
Revenue
Expenses

Brand profile and awareness
Fundraising revenue
Expenses
Excess of revenue over expenses
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2015
$

1,115,820

1,093,320

146,667
119,477
500,000
5,555
8,762
3,767
1,900,048

125,000
222,460
550,000
3,658
6,391
3,086
2,003,915

251,131

111,922

90,507
104,456

108,605
441,261

19,379
13,140
11,880

9,774
31,402
6,391

105,805
191,939
53,332
814,467
1,656,036

75,598
168,305
61,685
680,651
1,695,594

244,012

308,321

89
89

6,923,091
6,923,091
-

2,803
244
2,559
246,660

135,011
135,011
308,321

Revenus avant les frais de déplacement des Jeux et
la sensibilisation et la notoriété de la marque
Sport Canada (note 10)
Opérations du Conseil
Parrainage
En espèces (note 7)
En nature (note 7)
Accueil des Jeux
Intérêts
Remises des tarifs douaniers
Autres

Dépenses avant les frais de déplacement des Jeux et
la sensibilisation et la notoriété de la marque
Prime unique
Marketing et communications
Transfert des connaissances
Hôtes/chefs/gouvernement/ONS
Planification des multijeux
Leadership
Activités de leadership
Développement du sport
Rêves et Champions
Durabilité
Production de recettes
Administration
Opérations de gouvernance
Ressources humaines

Excédent des revenus sur les dépenses avant
les frais de déplacement des Jeux et la
sensibilisation et la notoriété de la marque
Frais de déplacement des jeux
Revenus
Dépenses

Sensibilisation et notoriété de la marque
Revenus provenant des levées de fonds
Dépenses
Excédent des revenus sur les dépenses

Canadian Games Council
701 – 2197 Riverside Drive
Ottawa, ON  K1H 7X3
Tel.: 613-526-2320
www.canadagames.ca

